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Biography

Detail oriented Marketing Director with over 15 years of experience who engages in multi tasking of graphic design, print production, photography, B2B
marketing, corporate web design. Possesses hands-on knowledge of international product promotion, experience with creating, customizing, and maintaining
web sites, graphics, videos, and layout editing design applications. Exercises best practices of graphic design, web design and brand consistency to create
successful print, web and marketing materials. Flourishes in a fast-paced setting and has a strong urgency to meet deadlines. Core competencies include:

Graphic Design and Print Production ® Web Design ¢ Brand Identity ® Marketing Strategies ® Photography * Product Education Materials ® Online Marketing
through Social Media, SEO, Websites, Google Adwords, and Email ® Trade Show Organization

Education Technical Skills

Master of Applied Science in Information and Communications Technology Microsoft Office ® Photoshop ¢ Illustrator ® InDesign ® Dreamweaver *
concentrating in Web Design. Premiere Pro ® MailChimp ® WordPress.org * HTML ¢ CSS ¢ PHP
University of Denver ¢ Denver, CO ¢ Graduated in 2015 E-Commerce ® Photography ® Print Production ® Instagram ¢ YouTube ©

Facebook * Google Analytics
Bachelor of Science in Graphic Design
The Art Institute ® Pittsburgh, PA ¢ Graduated in 2010

Current Professional Experience

Pyrocrafters, LLC.  Prattville, AL 2016 — Present

Aney stoked her passion for visual expression by creating unique wood-burned art pieces, founding Pyrocrafters in 2016. With more than 10 years working with
creative mediums, she brings new life to all of her inspired pieces. What makes her tick? She likes encouraging others to unlock their creative spirits, the same
spirit that fuels all of her artistic endeavors. She’s 1-part entrepreneur, 2-parts skilled artist and all creative.

Owner and Founder
Burn and sell new art pieces, maintain brand identity through web, social media and art pieces. Make connections and gain sponsorship and affiliates. Aney has
built a following of over 100,000 across several social media platforms including: Instagram, YouTube, Pinterest and TikTok.

Aney is a published author of the how-to book, Drawing with Fire, A Beginners Guide to Wood Burning.

* Maintained all Social Media Platforms through Video Editing, Product Photography and Written Content

* Designed all Graphic Materials including: Website, Brochures, Ads, Logos and Imagery

* Generated a successful Lead Magnet to Gain Email Subscribers all Email Lists totaling 5000+ subscribers

* Built and Maintains Pyrocrafters Websites using Wordpress.Org CMS Platform with over 15,000 Monthly Visits

* Photographed and Photoshopped all Product Photography for Web and Social Media

* Maintains a Successful and Engaged YouTube Channel by using Adobe Premiere Pro to Film, Edit, and Load Weekly Content
* Build Connections with Brands and other Artists through Collaborations on Social Media

1224 County RD 57 - Prattville, AL - 318.210.8556
www.aneycarver.com « aney(@aneycarver.com



Previous Professional Experience

Caddell Construction ® Montgomery, AL 2017 — 2019

An industry leader in aquaculture and sustainable, organic water treatment
solutions for global aquaculture farming and personal pond management.

Graphic Designer/Publishing Coordinator

Oversaw the creative development process through to final deliverable,
worked collaboratively with creative partners in the Proposal Development
Group and other departments/offices. Responsible for the overall layout and
production design for proposals, brochures, magazines, and corporate reports.

e Provided graphics and content to support proposal effort to gain new work

¢ Designed covers and graphics for proposals and to support internal
corporate needs, i.e. Safety manual, QC manual, Human Resources

* Photographed Onsite Construction and maintained an organized library of
approved photography for future use

e Edited and expounds content as appropriate to enhance the quality of
proposals

¢ Lead development of graphic layout and content of corporate newsletter

e Maintained and organized network library of approved content

e Assisted in the drafting press releases as requested

e Assisted the Director of Proposal Development in capturing end-of-project
information to be used in proposals, interviews, testimonials, videos

* Developed presentations as requested for corporate social events

e Worked with Proposals Group to maintain proiect database records

Keeton Industries, Inc. ® Wellington, CO 2013 — 2017
An industry leader in aquaculture and sustainable, organic water treatment
solutions for global aquaculture farming and personal pond management.

Marketing Director

Created new brand identities, marketing strategies and materials for

promoting aquaculture probiotics and pond management in national and

international markets. Successfully increased sales by 15% each year and

increased the online conversion and presence.

¢ Created Marketing Initiatives and Strategies including: Branding,
Campaigns, Budgeting, Graphics and Websites

¢ Designed all Graphic Materials including: Trade Show Banners, Catalogs,
Brochures, Ads, Logos and Labels

* Generated all Social Media Content including: Facebook, Instagram,
LinkedIn, Twitter, Blog, and Email

* Built and Managed all Websites using Wordpress.Org CMS Platform

¢ Photographed and Photoshopped all product and on-site Photography
Internationally and Nationally

* Organized and Executed International and National Trade Show Events

Animal Health International * Greeley, CO 2011 — 2013

AHTI leads in agriculture product distribution with over 1500 locations in
the United States and offers animal health products and supplies for beef,
cow/calf, dairy, feed lot, poultry, swine, sheep/goat, and exotic/other animal
producers.

Graphic Designer

Worked with the Private Brand Marketing Manager to create all graphics and
marketing materials for AHDs private brands. Successfully re-branded two
private labels with an updated brand strategy.

* Designed and Branded Aspen Veterinary Resources Brand and First
Companion Brand

* Created Graphics for Private Label Marketing Materials including:
Brochures, Flyers, Catalogs, Articles, Spec Sheets, Email Blasts, Newsletters,
and Sales Promotions

¢ Collaborated with a creative team on multiple projects for the corporate
brand including: Brochures, Flyers, and Sales Promotions



Catalog Layout

Keeton Industries Aquaculture Catalog Layout
Create a catalog that coordinates with the Aquaculture

Division brand message of probiotic transparency. INCREASE PROF ITS
& REDUCE COSTS

The graphic images on the cover are printed in a UV
Varnish that adds a reflective contrast to the semi-matte

WITH THE POWER OF PROBIOTICS

Cover.

The inside pages illustrate the benefits of using probiotics
in shrimp and fish farming by highlighting case study
information gathered by current customers using the
Keeton probiotics.

The graphics, charts, copy and photography is all carefully
placed to tell the story of how probiotics will increase profits
and reduce costs for aquaculture farmers.
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Keeton Industries Pond and Lake Catalog Layout
Create a catalog that coordinates with the Pond and Lake
Division brand message of high quality, top brand products.

The water molecule graphics on the cover are printed in a UV
Varnish that adds a reflective contrast to the semi-matte cover.

The inside pages illustrate the technical aspects of the Keeton
aeration and bacterial products by highlighting their features.
Keeton’s aeration products are the highest quality on the market,
therefore the catalog must reflect the quality of what customers
can expect from the products.

The graphics, charts, copy and photography is all carefully
chosen to show a close up look into the detail and quality of
Keeton products.
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Solar Energy on a Mission

+ 3to4Acres

+ 4Batteries

- 2Compressors

+ 3to4Duraplate Diffusers

Since 2004, the Keeton Solaer Aeration Systemis the
only patented system that's been in the marketplace
and because it operates on solar power, it can be
installed anywhere. The solar panels capture the energy,
whichis stored in the batteries, which power up the
‘compressors and pump air through the diffusers into
your pond o lake.

Electricity is not available everywhere, but a Keeton
Solaer Aeration System can be installed anywhere. It
agreat solution when power is not available or too
‘expensive in your area. In some locations, running
electric wiring is not a possibilty.In other areas, the
costs greatly outweigh the cost of  solar aeration
system. By choosing a Keeton Solaer Aeration System,
none of these costs are necessary, and your electric bill
won't be affected.

www.aneycarver.com + 318.210.8556



Branding

SoilOX

The assignment. Create a brand identity for
an agriculture probiotic called SoilOX for
Keeton Industries based in Colorado.

The Development

Today’s target demographic for this product
have an average age of 57, however, I knew this
product would need to stand the test of time
and reach the younger group that would be
coming in to the market in the next ten years.

Sketching began and at first, I felt the designs
were too cartoon like. They didn’t represent the
strength a name like SoilOX should have.

The Solution

The final logo was the perfect solution. The
name is combined into the look of the oxen
and the western font ties into putting oxen to
work. The enhancement of the word OX, places
the emphasis on the strength in the name and
further illustrates how the ox does the work for
the farmer.

‘ \
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Initial Sketches

Final Logo

Trade Show Banner

Product Label




Aspen Brand T ————

The Aspen Veterinary Resources brand is
an private label brand for Animal Health
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Product Comparison Chart Product Brochure

Our Mission.

Your Success.

Trade Show Banners

www.aneycarver.com « 318.210.8556
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Proposal Cover Design

Caddell Construction
All proposals submitted for jobs were carefully designed and
created with custom graphics to fit the subject matter.
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Label Design

Keeton Pond and Lake Labels

The Keeton Pond and Lake Labels cover the
buckets of beneficial bacteria. These labels
were designed to show case each bacteria’s
features from sludge reduction to improving
water clarity.

Each label has a peel away cover which hides
the label instructions and leaves the front

facing label as a full canvas for an appealing
product design.

CLEAR PONDS
NATURE'S WAY

and lske
BT i 1o v on o et Aredprores sHouLOT HANDLE

POUND BUCKET
307 WATER SOLUBLE BAGS

L
Wasteaml Sludge
awa Reducerssm,

TARGETED SLUDGE REDUCTION

Shorelines - Beaches - Docks - Ramps - Swimming Areas - High Use Areas

Waste & Sludge Reducer-Smart Pellets™ target nuisance sludge in high use and high visibilty areas. Pellts
sink and slowly release beneficial microbes and enzymes for rapid and lasting effects.

25 POUND BUCKET
PELLETS

KEEP OUT OF REACH OF CHILDREN - NOT FOR HUMAN CONSUMPTION

Front Label

AQUA-TRON

o et ocatons o een s, 4, s e, miSand

THRIVES IN
COLD'WATIR

0
Wasie “s Ullnes

TARGET SLUDGE & ORGANIC WASTE

+ Reduces Organic Wastes and Bottom Sludge
- Effectively reduces nitrogen

- Lowers TS5, NH3, NO2, BOD

- Reduces Hydrogen Sulfide and Methane Gas Odors
- Slow Release Formula

For targeted sludge removal around shorelines, beaches, swimming areas, docks and any area where
sludge is a nuisance. These highly concentrated pellets are designed to remove sludge faster
than ever.

Application Procedures

One scoop, 8 Ounces, covers 2500 ft’. Apply every 2-4 weeks.
Evenly broadcast over the treatment area.

DO NOT FREEZE! NOT AN ALGAECIDE. See MSDS sheet for additional information.

Caution: Marginal ponds with low oxygen conditions should be monitored during application or aerated f oxygen depletion
is expected. Oy may porarily the initial use of this product.

PRECAUTIONARY STATEMENT—INDIVIDUALS HYPER ALLERGIC TO ENZYMES OR OTHER RELATED PROTEINS
SHOULDN'T HANDLE.

DOT Classification: Non-toxic. Non-corrosive non-hazardous.

[< Mixed non-p: 3 g microbes, enzyr d

First Al to fresh air. Skin conta affected area thoroughly with soap and water.

Eye contact: Flush thoroughly with water for 15 minutes. Ingestion: Give two or more glasses of water or milk to drink.
Do not induce vomiting!

Weight: 25 Ibs.

KEEP OUT OF REACH OF CHILDREN—NOT FOR HUMAN CONSUMPTION

@KI;ET

I'N USTRIES

Manufactured and Distributed by
Keeton Industries, Inc.
Wellington, CO 80549
keetonaguatics.com
800.493.4831

Inside Label

REDUCE ORGANIC
SLUDGE AND WASTE




Keeton Aquaculture Labels

The Keeton Aquaculture Labels cover the
buckets of probiotics. These labels have
varying designs from Keeton’s own label

to the private labels, while still keeping the
integrity of the brand design.

PondToss™ and D3™ are Keeton’s labels
which have a specific design on the front
and inside cover.

FisheryPrime™ and WSR™ were designed
specifically with the India aquaculture
market in mind which is largely a fish
farming market. The design is similar, yet
set apart from Keeton. Each India label also
has a “Made in the USA” graphic.

Each label has a peel away cover which
hides the label instructions and leaves the
front facing label as a full canvas for an
appealing product design.

— \?
a4

e

DIATOM PROMOTER

M

PONDTOSS

U.S. PATENT

BENEFICIAL MICROBES ENHANCED WITH BIO-NUTRIENT

MEDIA FOR INCREASED MICROBIAL GROWTH.

INCREASE YIELD MAXIMIZE SURVIVAL IMPROVE WATER QUALITY

11 KILOGRAM BUCKET
250G (WATER SOLUBLE BAGS)
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Front Label

FISHERY PRIME"

AQUACULTURE FORMULA

PONDTOSS

PONDTOSS TREATMENT ADVANTAGE
L R be

ficial microbs PondToss being a water condtioner. When introduced
into Aquaculture ponds PondToss creates competition with gram negative bacteria and replaces it with bacteria that are beneficial o the
inhabitants. PondToss produces small pepides that aide in the displacement of pathogens of fish and shellish. PondToss creates a natural,
beneficial Bio-Floc, while controlling ammona, nitite and nitrate. PondToss digests organic solids and bottom sludge.

DIRECTIONS
PondToss is conveniently packed in 250-gram waler-soluble bags, which come in 11Kg buckets (44 packets in each). PondToss should be
distributed in equal locations throughout the pond or in aerated locations. The water-soluble bags dissolve within a fow minutes, releasing
their contents quickly near the surface for rapid and convenient dispersal. Typically, PondToss is applied directly to the shrimp or fishpond
from a dock, feeding boat, or pond-side at recommended rates and frequencies. See technical data for additional detais. These dosing
instructions are general recommendations and i also dependent on other environmental and cultural practices, such as feed types, feed
amounts, water salinity, temperature, soil preparation and pond age.

DOSING INSTRUCTIONS: GENERAL (FISH PRODUCTION)

4 Bage (ko) [ Hoctare [ Every 3 Days for 8 Treatments
2 6ags O5a) Hoctaro Grcs Every 57 Days Tharattr buring the Farmaing
Growing Oyce Depercing upon Condiions
NOTES: Indvidual dosng o blogcalor

STORAGE: Keep plastic pail tightly closed 1o protect PondToss  CONTENTS:  Non-hazardous. Mixed non-pathogenic, naturally
bags from ambient humidity and rainfall. Store indoors, i a cool, occurring microbes, enzymes and micronutrients.
dry place. Protect from freezing.
FIRST AID:
CAUTION: Marginal ponds with low oxygen conditions should INHALATION: Move subject 1o fresh air.
be monitored during application or aerated f oxygen depletion is SKIN CONTACT: Wash affected area thoroughly with soap and
expected. Oxygen demand may be temporarily elevated during the  waer,
inital use of this product, EYE CONTACT: Fiush thoroughly with water for 15 minutes.
INGESTION: Drink two or more glasses of water or milk. Do not

PRECAUTIONARY STATEMENT—INDIVIDUALS HYPER induce vomiting!
ALLERGIC TO ENZYMES OR OTHER RELATED PROTEINS
SHOULDN'T HANDLE. NET WEIGHT: 11KG

DOT CLASSIFICATION: Siightly toxic. Non-corrosive non- KEEP OUT OF REACH OF CHILDREN
hazardous. NOT FOR HUMAN CONSUMPTION

1970.568.7754 | 800.493.4831 | WeLuwcron, CoLoaoo USA | ww.KEETONAQUA.cou |

©2014 Keeton Industries, Inc. Al Rights Reserved. PondToss™ is a registered trademark of Keeton Indusries, Inc.
i it d i d i d by U.S. Patent No. 6,878,373.

Inside Label

WASTE AND SLUDGE REDUCER'
AQUACULTURE FORMULA

ELIMINATE MINIMIZE REDUCE
YDROGEN SOLFIDE || AMMONIA NITRITES. PV !
S

www.aneycarver.com - 318.210.8556



SunTech Drive Brochures

RUN ANY AC

MOTOR WITH THE """—'1'

PICO CELL
CONTROLLER

PicoCell, a unique off-grid controller based on advanced patented maximum
tracking (MPPT) technology, which can run any grid-tied water
pump or other AC motor loads directly off of solar PV panels.

PicoCell decreases overall system's cost, by having up to 50% fewer solar PV
panels. Now customers can accurately match the power of Solar PV with the
power requirement of the pump. Hence, unlike other solar controllers, no more
high PV voltage threshold required for having a VFD run the AC pump. The
overall project savings are in the 20-30% range depending on the pump size.

OMPRESSOR SYSTEM
OKEETON | SunTech
suntechdrive.com | info@suntechdrive.com

functonaity, which can dramatically extend
thelleofthe motor st

Inthis partculrsetup,a O5HR, 120Vac 607z single-phase (2-wire)
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AIR PRESSURE FLOW

The AC air compressor 6
was tested for 6 different

pressures (heads) versus

flow as shown in

graphic (right). At no back

pressure of the compressor

(0psi the air flow is almost

flow drops, so for Spsi the

fowis 288 scm 1ops €2
intil the 30psi

e hich he flwia 2 Tscm.
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ue off-grid controller based on advanced patented maximum
power point tracking (MPPT) technology, which can run any gri d water
pump or other AC motor loads directly off of solar PV panels.

PicoCell decreases overall system’s cost, by having up to 50% fewer solar PV
panels. Now customers can accurately match the power of Solar PV with the
power requirement of the pump. Hence, unlike other solar controllers, no more
igh PV voltage threshold required for having a VFD run the AC pump. The
overall project savings are in the 20-40% range depending on the pump size.

E EATER SYSTEM

OKERTON | SunTech
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The ACice-eater was tested
for three different solar PV
configurations: G0OW, B00W
and 1000W of solar PV
capacity. The graph (right)
shows total daily operating
hours of solar powered AC

—e— 1000w

ice-eater when powered
by those three different
solar capacities for different
worldwide zones.

WORLD WIDE ZONES
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Animal Health International Promotions

Animal Health 'i‘
Shampoo

Comparison Chart
August 2012
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10th Annual Dealer Trade Show
South Central Region

January 28th & 29th, 2013
Beau Rivage Resort & Casino

Animal Health # Biloxi, MS

804 Henrietta Creek Road, Roanoke, TX 76262
www.animalhealthinternational.com

Back

2013

IN THE
Corner of Median Street and § (caddy comer to pavillion C)

VIiP

WORLD AG
EXPO

TULARE, CALIFORNIA

TUESDAY, FEBRUARY 12
3:30 PM-5PM

HOSPITALITY TENT-

Please join Animal Health International, Inc. in celebrating
ur VIP hospitality tent with Boehringer Ingelheim
‘etmedica Inc. We appreciate your business and support
in our dairy industry. This is an invitation only event. Make
sure you stop by our VIP Tent for some cheese and light
lunch. We look forward to seeing you!

Tinechringer

s Animal Health ¢

Front

Back
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Flyers and Brochures

Caddell Company Flyers

The company flyers were used to promote activites and resources within the company.

2018
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InTrauma Product Promotions
These InTrauma cards were created for the
InTrauma reps to present to the Veterinarians at

varying conferences as perks and features of doing
business with InTrauma. k Holes of Screws That Have Been Used in Surgery
Screws 1.9 Screw Please check enclosed delivery note and.
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Keeton Industries Product Promotions

The shipping insert flyers created for Keeton Industries are used as
inserts in shipments. The flyers are cross promotional tools used to
inform customers of new products, promotions and seasonal deals.

CHIALITY INNOVATIVE
g ; QUALITY INNOVATIVE
1 AMERICAN MADE
POND AND LAKE

PREPARE YOUR
POND FOR r KEEP YOUR POND
WINTER ¢ nE . OPEN THIS WINTER
WITH MICROBES L - "ol

The Health And Survival Of
Your Pond Fish Depend On It

CALL US

CALLUS

-
L\
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Logo Design

Freelance Logos

Pyrocrafters

A wood art company that creates
wood burned artwork, plaques
and home furnishings.

Fire Watch

A catering service specializing
in smoking various meats. The
name is based on the owners
experience in the marines.

Business Card

g — g .

F@RE SMOKED
watch MEATS

WHOLE CHICKEN

DAVE RYAN PULLED PORK
BRISKET
919.599.3869 B RiBs
WWW.FIREWATCHBBQ.COM SIDES

Business Card




Keeton Industries Product Logos

Waste and Sludge Reducer Fishery Prime

A probiotic bacteria that reduces A probiotic product created to
sludge build up in ponds. increase survival in fish farming.
D3 SoilOX

A probiotic product used on
soil before planting crops
that increase immunity and
promotes growth.

A diatom promoter product
used three times before stocking
shrimp ponds.

Caddell Division L
addel Mivision Logo Animal Health International Division Logos

IT
The IT team wanted a logo
separate, but inclusive with

Profit Builder
The profit builder logo is a tool

the company. The goal was to used by the private label team

promote I'T and rebrand the
team as a positive and useful

CADDELL

to boost sales and promote the

private label.

QPRGHT BUILDER
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Photography

Caddell Construction

Caddell CEO




Caddell Construction
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Construction Site Beams



Photography

Keeton Industries Product Images
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-

Inside the KR Series Aeration Unit

Remote Manifold to Aeration Systems Solar Aeration System




Keeton Industries On site Images
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XMark Fitness Product Images
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Artwork

Drawings
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Pyrography
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