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Brand Case Studies

SoilOX

The assignment. Create a brand identity for
an agriculture probiotic called SoilOX for
Keeton Industries.

The Development

Today’s target demographic for this product

have an average age of 57, however, I knew this
product would need to stand the test of time and
reach the younger group that would be coming in
to the market in the next ten years.

The Solution _
The final logo was the perfecﬁ solution. The name = FTIIE . TR
is combined into the look of the oxen and the '
western font ties into putting oxen to work. The

enhancement of the word OX, places the emphasis
on the strength in the name and further illustrates Final Logo Product Label
how the ox does the work for the farmer.

) .&
Initial Sketches Trade Show Banner




WealthChoice

The assignment. Create brand concepts for WealthChoice g~ -
insurance product. Highlight the power of choosing different N “"
options and build your own insurance plan. '
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Corporate Branding

Kuvare

The assignment. Take agency created branding and
implement within the companies assets to create a
new fresh, and cohesive brand aesthetic.

Kuvare. Values

Deliver on our promises to policyholders,
partners, and ourselves.

» Accountable

Be accountable for execution

You are empowered to take action
Ee bold in your actions

Strive for high performance

» Influence

Positively influence those around you
Be a positive force

Support the growth of others
Operate with integrity

» Contribute
+ Exercise your obligation to contribute
* Share your opinions to enable the best decisions
* Provide and welcome feedback
+ Be fact-based in your decision-making

»Respect
+ Respect and trust your peers
+ Stand up for what is right
+ Assume positive intent

Kuvare Values Card

Kuvare Holdings

Insurance » Rosemant, IL « BK followers

+ Follow :' Message <7 )

Home About Posts Jobs Life

About

Kuvare is on a mission to serve hardwarking consu

overwhelmed by the complexities of ratiramant and
built from the ground up to do so. Our unified finandg
hub protects the retirement of everyday J

Phon

(312) B24-8310

Funding via Crunchbase
Private equity

3 investors

Kuvare LinkedIn Page

Retirement-focu:
People=drive

X

B 8 amercin ey

Y o

Kuvare is on a Mission

il s poctacts oo b

Kuvare Website kuvare.com


http://kuvare.com

~Kuvare.

Main Title
Goes Here

Subtitle Goes Here

Kuvare Power point Template Company Sharepoint Site Banner Images

Kuvare Virtual Background Kuvare Virtual Background
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Retail Branding

United Life Insurance

The assignment. Take agency created branding and
implement within the companies assets to create a
new fresh, and cohesive brand aesthetic.

Kuvare

UNITEDLIFE

INSURANCE COMPANY

LEGACY

o vehicls providing lite

pratection with cash value scceleration opportunitios.

Retail Microsite

Kuvare

*UNITEDLIFE

INSURANCE COMPANY

Performance
SPDA

Simplicity, Growth, Guarantees

UL PPT 0016 12-24 A
For Financial Prodeasiaral Use Only

United Life Power Point Template

Slice =f Life -UNITEDLIFE

Welcome Message
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Sy —— = \ 7
r o

Top Producers # 3

Header Title Here L
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Copy goos hars # nesded Lo
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Email Policy Folder

LY-CLLE

» Who is United Life Insurance Company?

Ueited Lita is dodicatad to fostaring tha financial security sed pesee of mind of
our customaes, agorts and empioyaes. Bulding on o Toundation ol sxsmplary
i high-usise

servica . wo ober s
procuCts Uling sLMegic pricing and Investment prdcscphios
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'/— - - » SPDA-5 vs. Taxable Account at Same Rate
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Kuvare

UN|TEDLIFE

KT DUFE msu,nmciw"‘”"v

UNITE

Kuvare IHSURANCE COMPANY

wmwﬁ

|NSURANCE CORPAN

Branded Table Cloth

*UNITEDLIFE

Branded HighBoy Table Cover Branded Flag Branded Popup Banners
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Retail Branding

Guaranty Income Life Insurance

The assignment. Take agency created branding and
implement within the companies assets to create a
new fresh, and cohesive brand aesthetic.

Kuvare

GUARANTY

NEOME LIFE IN ANCE

Big retirement dreams?
v
Let's make them real.
Retirement is your chance to live the life you've v
always imagined.
Guaranty Income Life was built from the ground up
to support your journey to and through retirement. =)
With our annuities, your savings works as hard as
you have to help ensure your resources last
throughout retirement A

Retail Website

WEALTH
CHOICE

FIXED INDEXED ANNUITY

»Maximize Guaranteed* Income

Instructions

2
3 Ee

Lock in Rates.
Unlock Consistent Earning Potential.

When planning for your financial future, finding a balance of steady growth potential
and protection is key. Fixed indexed annuities with a guaranteed* cap rate may offer

a your
contract period—regardless of economic conitions.

What is a Guaranteed Cap Rate?

changa

8y contrast,

teed Cap VS. Variable Cap
it 7-yea conteact o i th olloing scondn:

per
beiow 0%

Kuvare
GUARANT

|
The paperless future is here.

Guaranty Incame Life makes daing business simple
and easy.

Once your client is ready, cur user-friendly, intuitive
@-App paves the way for you to submit and finalize
o contract quickly.

Retail Microsite

Kuvare

»GUARANTY

INCOME LIFE INSURANCE

i

s s s 4 709% ~GUARANTY

Product Flyer

Product Flyer

Policy Folder




Kuvare
NTY
Kuvare NTY kgl:;rAERAb!II pﬁgﬁlﬁﬁsunmcs
»GUARA picat =R

NCE

INCOME LIFE INSURA

Branded Table Cloth Branded Popup Banners

e
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Pyrocrafters Brand

Brandbook

I created new branded for my wood burned art and leather. The
brand goal is to make an impression on customers by creating
high quality, bold art and leather pieces. The retro inspired
brand catches attention without pulling focus from the art.

Y PYRYO

7 CRAFTERS

, Here Are
A the
Numbers!

1M AN ENTREPRENEUR NEWBE AND:
| GEEK OUT ABCAT THE NUMIARS




‘WOOD BURNING

ART PROECTS

‘Comman Wood Burning Mistakes.
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YouTube Thumbnails (click thumbnails to watch video
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Presentations

Power point

I created newly branded company templates that could be
accessed company wide. The goal was to preload all branded
colors, fonts, images and logos to make creating new power
points quick and easy for everyone.

PAGE TITLE HERE

Main Title
Goes Here

Subtitle Goes Here

» Page title here

“Kuvare.
Agenda
L Item One
Il Itam Two
UL Itern Theee
N -& = Sant i - V. Itam Four
Page Title Here =t e Ay s Page Title Here
Substithe Hore A :
“Kuvare. “Kuvare.




Power point
I created custom power points for the sales team to
present and discuss the concept of behavioral finance.

THE ART OF

at if you could get your paint acress
before you tell them it's life rance?

oy
i t product for the right
n by leveraging the information
the client gives you.

UNITED LIFE

INSURANCE COMPANY

Laverag Try This?

our tellers used our referral form. . {explain the
documant)
A great conversati
this appointment
but | want to know v
focus on that.

You may find out infarmation that
wouldn't have come up and miss
an epportunity to position the
product better.

Socratic Salling in combination

with Tha Art of The Conversaticn,

You will ba able to provide bett
for you

2500 years
* It is centarad around creating a productive dial
ple easy to answer questions
understand
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Presentations

Power point

I was tasked with working on PPT presentations for
marketing and sales. The goal was to create engaging
graphics to enhance the content and stay within the
product branding.

LONG-TERM CARE (LTC)

REASONS FOR PROTECTION

@ Average LTC Cost in the US for 2022+
5$108,408

YOUR RETIREMENT SAVINGS @ aislple ool
W EALTH .

CHOICE e

Turn On Growth & Income Patential

/’ Avoid the possibility of depleting your life savings

ANTHONY NIZZI ANNUICARE® ADVANTAGES
Director of Sales Development AR ISR REN

& MONEY BACK & Lauioimy
AnnuiCare® provides LTC Your annuity interest can be
Benefits if you need them, or accessed easily with no
your annuity value including withdrawal charges.

interest if you don't.

@ SAFETY % LONG-TERM CARE BENEFITS
Your AnnuiCare * value is free AnnuiCare” may reimburse
i u N IT E D Ll F'E from market risk. 3x your annuity value for
. - - - e Long-term care benefits.
VUL FFT D007 06-23 : = 2 . - . INSURAMNCE COMPANY
o s ::; = " e : SR GO 1 KASKATE M

ANNUICARE® CONCEPT HOW ANNUICARE® WORKS ANNUICARE® ADVANTAGES

SAFETY AND TAX ADVANTAGES ACTIVITIES OF DAILY LIVING (ADLs) A BENEFICIAL WAY TO SELF-INSURE
3 FOR 1 LONG-TERM CARE BENEFITS WITH NO BENEFITS ¢ S'"“"—: ungﬂw_nm NG
OUT-OF-POCKET PREMIUMS & Your Long-Term Care expenses will be 7 Knockout Questions
Combines the safety and tax advantages of an annuity with the benefits of Long- reimbursed up to the daily maximum. 20-minute phone interview
Term Care insurance. AnnuiCara” provides thres timas the annuity value for Tax
fuakfiad U fotm Cure & Your AnnuiCare® policy will reimburse & WITH ANNUICARE® YOUR MONEY IS
$300,000 Long-Term Care Expenzes up to 100% of
:LD:'D::' LONG-TERM your Daily Maximum benefit for: * Safe
i CARE BENEFITS

* Free from Market Risk

* Home Health Care = Personal Care Services
Provides = Assisted Living Facility Care = Respite Care = Growing Tax-deferred
5 = Alternative Care Services = Homemaker Services :
)) >> )) >> * MNursing home Care » Hospice services - = Worth 3x its value for Long-term Care Needs




Kuvare

*UNITEDLIFE

INSURANCE COMPANY

Performance
SPDA

Simplicity, Growth, Guarantees

UL PPT DONG 12-24 A
For Financial Professional Use Only

» Thank You!

Performance SPDA

Tax-deferred growth st a guaranteed rate of return
Free withdrawals for Required Minimum Distributions
Nursing home & terminal liness wabver of charges®

Who is United Life Insurance Company?

United Life is dedicated to fostering the financial security and peace of mind of
our agents and Buiding on a i
service and pi I relationshi

of exemplary
we offer stroj high-valse
products using strategic pricing and investment philosophies.

-SPDA-5 vs. Taxable Account at Same Rate
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Proposal Cover Design

Caddell Construction
All proposals submitted for jobs were carefully designed and
created with custom graphics to fit the subject matter.

HIMARS |

VOLUME ONE: NON-COST/PRICE PROPOSAL FOR RFP

Submitted To: Offerar:

Cramer Crwmeas

1234 Fake Address Ave, 1234 Fake Address dwe,
Bidg. 600, Room 123 Bldg, 002, Roam 123
City Name, IZ 12345 City Name, ZZ 12345
original

CADDELL

MAMIZU MACC

D/B MAMIZU MACC Guam & Other Areas Under the
Cognizane of NAVFAC Pacific

Susmitted To: Offerar:
Ouner Ovmer
1234 Faks Addrass Ave, 1234 Fake Address Ave,
Bldg, 099, Room 123 Bidg, 000, Roam 123
ity Name, 22 12345 City Nam, 22 12385
:
1
&
&
2
£
original
it




Auburn Univeristy
Auburn, AL

This team,

this property,

this experience...

is a

the

making.

RANE CULINARY
SCIENCE CENTER

Rane Culinary Science Center (#16-370)
MNE Campus Utilities Expansion (#18-481)
Auburn University, Auburn, AL

Submitted To: Offeror:

JE), LLG Caddell Construction Co. {DE), LLC
on Park Drive 2700 Lagoon Park Drive
Montgomery, AL 36109-1100 Montgomery, AL 36108-1100

ariginal

CADDELL

aneycarver.com » 318.210.8556
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Flyers and Brochures

United Life and Ignite Partners Brochures

CHOOSE A

HAPPY
RETIREMENT

with

WEALTH

Flexible growth and income opportunities for
your retirement needs.

The freedom to make choices, including how to plan for
retirement without worrying about outliving your resources,
is a common goal. For flexible options to help fund those
retirement dreams, look to a WealthChoice Fixed Indexed
Annuity (FIA) from United Life.

With its simplicity and rich guarantees* WealthChoice may
support your retirement through:

+ Payouts for Life
A source of strong and flexible income payouts for life
— whether for an individual or couple - via an optional
Guaranteed Living Benefit Rider.**

« Growth Opportunities
Allocation strategies well-aligned for your choice of growth
opportunities

+ Accumulation Options
Reliable accumulation options with protection from market
downturns.

‘| A SOURCE OF

STRONG FLEXIBLE |‘
INCOME PAYOUTS
FOR LIFE.

200 1ST STREET SE, SUITE 1300, CEDAR RAPIDS, IA 52401

324C (800) 637.6318 | UNITEDLIFE.

<o 10 enjoy them all  from simply
of sctiviies. WealthChoice can ala help

al andl income - there is no need ta choose.
fou secure a balanced strategy with two.

Wth advantages including:

.com UNITED LIFE [ motons tdsccoon

Jounts that are finked to the performance of,

Back

e pion oslect pyout tes forevel o ncrasing PAYOUT Tt

& growch
Jour fund to incrasse faster by delaying taxes unt 3 ater date.

Protection
Protection from market downturns.

Why stop with growth alone when WealthChoice could deliver income advantages as well?

United Beneit Rider* new, higher payout
factors. Highlihts of this optional rder, availsble for 3 modest annual cost of 0.95%, mclude:

« Floxibility

e e e 30 sTas ReceNG
s o DAYS NCOVENAS

receiing an income stream in as e a5 30 days.

ES

RATES are vours:

income. And there are NO reductions fo jont e payouts -
the choices are yours!

ST gt o er 3% PAroUTS AN
ERSTRNEIIIRISIT GROWTH SN

r financial professional today to see if United WealthChoice FIA

a good fit to help turn your retirement goals

e S et s T et
Aot el e

ock markt Idox account s b, par, o e porformance

e oy gl decibed b Prodst ity e s e et e ol o g

it oM BN S b e T

200 15T STREET SE, SUITE 1300, CEDAR RAPIDS, 1A 52401

(800) 637.6318 | UNITEDLIFE.COM UNITED LIFE

Looking to Profitably
Grow Your Business?

Ignite Partners offers a comprehensive suite of services that enable you to enter new
markets, build products efficiently, and deliver profitable growth.

Annuity and accumulation focused life insurance As insurance carriers look to build and launch new
sales are surging. Now is the opportune time to products, they face several challenges:

expand in this lucrative space.

Total Annuity Sales Topped $385.0 Billion in 2023,
23% higher than 2022

Resource limitations
Capital constraints
Inability to offer competitive products
sale 53868 Lengthy development period
$2548
$2198

lerate your growth,
2020 2021 2022 2023

Source: LIMRA US. Individual Annuity Seles Survey, 2024

H g new iscion
-Ignite &
PARTNERS

Reinsurance & Investments Hodging
ront ‘Capital support & risk sharing. Index selection
Astet management Hedging agreements
Hedging program management

Marketing Support Operationsl Expertise
‘Collteral materials - brochures,etc. Project management
onsumer/agent aducation Policy form drafting and fiing
Marketing concepts. Systom implementation

requirements documentation

IGNITE YOUR BUSINESS WITH

Ignite Partners

» Expertise in annuities, lfe insurance and
other retirement solutions

» End-to-end capabilities available including
product design, pricing, forms fling, hedging.
marketing, distribution and technology.
consulting.

» Capital,reinsurance and investment management
also offered through Kuvare affiates

To Learn More

» Performance based fee structure ensuring

partnership and alignment contact
Matt Murphy at
> Solutions provided 8 carte or as a package (631) 278-9229.

-Ignite

Back




Guaranty Income Life Brochures

RI DETHE
WAVE

Annuities on the
Risk-Return
Spectrum

There are several options to consider when looking for
growth opportunities—all of which come with varied
return potential and risk. This graphic shows where several
types of annuities fit on the risk-return spectrum.

POSSIBLE GROWTH
N Fixed Multi-Year
Stocks hF"lTr‘\éZI Y\Tr‘\iti’tle Bonds Indexed Guaranteed CDs Cash
Y Annuity Annuity
- v )

1 l l ‘ Prinicipal Protection*
Annuities protect your money in a variety of ways. Annuities are especially
Principal protection means the money, or principal, you put into your fixed popu|ar for:

or fixed-indexed annuity is secure. Regardless of economic conditions, your
finances are growing based on the terms of your policy and will never lose value
because of economic factors. This gives you the potential for growth while + Locked-in gains
protecting your retirement from decline. However, costs can be incurred if you * Tax-deferred appreciation
take an early withdrawal or terminate your policy early.* + Retirement planning

* Reliable income payouts

* Conservative and steady growth

Annuities provide growth and protection.

Fixed and fixed-indexed annuities have several strong growth options.
Depending on the product, gains are generally locked in annually or your fixed
interest rate is locked in for a specified term.

Fixed Index and Multi-Year Guaranteed Annuities could be attractive options to suit your needs.

-with a financial professional to learn more.

GUARANTY

GILICO.COM

Lock in Rates.
Unlock Consistent Earning Potential.

When planning for your financial future, finding a balance of steady growth potential
and protection is key. Fixed indexed annuities with a guaranteed* cap rate may offer
a compelling strategy to help ensure your earning potential is safeguarded for the full
contract period—regardless of economic conditions.

What is a Guaranteed Cap Rate?

The cap rate is the maximum annual earnings you can achieve with an annuity. With a guaranteed cap rate,
the maximum is locked in for a set term, meaning your potential earnings are not reduced if market conditions
change.**

By contrast, variable cap rates can fluctuate with economic factors such as market volatility and interest
rates—possibly reducing your maximum earning potential from year to year.

Guaranteed Cap VS. Variable Cap

A Hypothetical Comparison
Consider an annuity with a 7-year contract period in the following scenarios:

Guaranteed Cap Variable Cap

Fixed at 13% for all 7 years, meaning your earnings Earning potential starts at 13% in year 1, drops
are capped at 13% annually, match the index to 10% in year 2 through 4, and 7% in year 5
performance if it's below 13%, and never fall through 7, matches the index performance if
below 0%. it's below the cap, and never falls below 0%.

2638 S. Sherwood Forest BLVD, Suite 200, Baton Rouge, LA70816 *GUARANTY

(800) 535.8110 gilico.com  INCOME LIFE INSURANCE

aneycarver.com * 318.210.8556
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Flyers and Brochures

Life Insurance Brochures

Sustainable and simple, with life-long guarantees.

¥ 0

OCPHI>

UNITED LIFE

INSURANCE COMPANY

Inside Pages

°
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Animal Health International Promotions

Animal Health "

Shampoo

Comparison Chart
August 2012

Animal Health .’

822 7th Street Ste 630 * Greeley, CO 80631
P 888.787.4483
www.animalhealthinternational.com
eselling.animalhealthinternational.com

Cleansing & Grooming

All purpose Shampoos.

Active

Product | Mg, ng. Indications Size | SAP | Cost
[ o
o o

IREVAN

>

mwmwoenn  Dechra
Acti ot
Product | Mig. | e Indications AP | Cost

Front

10th Annual Dealer Trade Show
South Central Region

anuary 28th & 29th, 2013
R Resort & Casino
Biloxi, MS

Animal Health 9’"

Back

2013

WORLD AG

EXPO

TULARE, CALIFORNIA

IN THE
Corner of Median Street and S (caddy corner to pavillion C)

VIP

@>

TUESDAY, FEBRUARY 12
3:30 PM-5PM

HOSPITALITY TENT-

Please join Animal Health International, Inc. in celebrating
our VIP hospitality tent with Boehringer Ingelheim
Vetmedica Inc. We appreciate your business and support
inour dairy industry. This is an invitation only event. Make
sure you stop by our VIP Tent for some cheese and light
lunch. We look forward to seeing you!

= Rochiringer

I|||I Ingelheim Animal Health ¢

Front

Back
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Flyers and Brochures

WealthChoice Consumer Brochure
Create a brochure that explains the WealthChoice product and how
consumers can choose and build their plan.

FIXED INDEXED ANNUITY
5,7, & 10 YEAR OPTIONS

UNITED LIFE

INSURAMNCE COMPANY

Brochure Cover

@ WealthChoice

/

e

_//4

WHAT IS A
FIXED INDEXED ANNUITY?

DEFERRED TAXES
Tams o

FOXED DD AU OFFER ] T~
PARTICIPATION IN UP TIMES |
& PROTECTION IN DOWN TIMES |




Keeton Industries Product Promotions Caddell Human Resources Flyers

The shipping insert flyers created for Keeton Industries are used as The Human Resources needed flyers to support and promote company
inserts in shipments. The flyers are cross promotional tools used to events and presentation.

inform customers of new products, promotions and seasonal deals.

QUALITY INNOVATIVE
AMERICAN MADE

PREPARE YOUR
POND FOR
WINTER

WITH MICROBES

JUNE 21, 2019

F:00AM- 11:30AM
Completey Pz J
CALLUS
< - HEALYH RISK HEALYH
:—-’ -_-;-.um" o INFORMAUTON SESSION
30011 304M Case Hivt btabh ceack.
S Lip far atima st de the Breakmam #11:45- 17:00n fre Eredmem
LIS OF VENDOR STAMPS
VENDORS o RAFFLE
W Total Ftness Stap by each werdor Boohto fil Complete your HRR e
your starng cad, and eele to minthe. tallwup
Mince | Casdell Merchandse Hafle. In201913 be eligtie
ey g
y Riwed Rrgicn Durmatobsgy
QUALITY INNOVATIVE r—
AMERICAN MADE L&l

POND AND LAKE
S JUINUS FOR A MDRNING DF REALTE AND WELLNESS!

KEEP YOUR POND
OPEN THIS WINTER

The Health And Survival Of
Your Pond Fish Depend On It

CALLUS 10
800.493.483

L=

aneycarver.com * 318.210.8556


http://aneycarver.com

Web Design

PYRG
CRAFTERS

Art that makes an impréssion.

WO BURRED AST & LEATHER: G000

" F ' I --. iz :-'r..:.. !-:l":':ll.l..:.-_ ‘h\ - - _—
: ; | e e e s St Dol e B St e | pyrocrafters.com
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Guaranty and United Life Microsites
These microsites provide an online presence for products, campaigns
and assets for partner companies.

wave.gilico.com transitions.unitedlife.com eapp.unitedlife.com

GUARANTY UNITED LIFE

INCOME LIFE

THE PAPERLESS
FUTURE IS HERE

Help Your Clients
Navigate the Economic
Seas with Confidence

HELP CLIENTS TRANSITION IN

RETIREMENT

FINANCIALLY AND WITH PURPOSE

Getting Started

App. g0 10 the 3pent pormal whore. 1o regisser. you wil reed you active sgent

pieser. click sign in and seiect i . orser your K-digit agen #

e p—

Empowering You

o sell aneuities at United Life, you rust Arst comglets the requined Product Specia
Training found ar BugEdisom

PLANNING
WITH PURPOSE E

Discover the Power - z W
of Economic Education -

Faster and Mare Efficient

A stroamiined and Fasitor GQuicker
— smart apphication that processing COMIMESSIan
reduces redundant time payments
HELP CLIENTS THROUGH data entry
RETIREMENT TRANSITIONS
Arcelerates Provides a convenient The ability to conduct
complance and electromc record busness from
underwriting artywher ot any time

aneycarver.com * 318.210.8556
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Guaranty and United Life Microsites

These microsites provide an online presence for products, campaigns

and assets for partner companies.

UNITED LIFE

Rbkve

Help Your Clients
Navigate the Economic
Seas with Confidence

Empowering You

Discover the Power
of Economic Education

Il Cliamt Loyalty Showcase Your [xpertive

Use These Helpful Resources

LEGACY ACCEL

Accelerate Performance with

Options & Protection
oo o]

Electronic Application Liquidity Gustomer Value & Chronic lliness Rider
Growth

Tax-Free Legacy

Eligibility

UNITED LIFE

Welcome Raymond James
Financial Professionals

Quick Links

WealthChoice

Finedd Inchewed

Transitions in Retirement Tools



http://wave.unitedlife.com
http://legacyaccel.unitedlife.com
http://rj.unitedlife.com

Keeton Industries Websites
The Keeton Industries sites showcase the different segments of
their business and highlight their products.

l\’CC[O n llqll'dtiCS,COlﬂ l{CCtO naqua.com

Gallery  FAQ's

Aquatulture P

biotics for Shrimp Farming

soilox.com

These beneficial microbes improve wal
reducing nutrients and sludge through
processes

+ Reduce Odors

+ Reduce Bottom Sludge Build Up AH Natu r-al BIO Catn, .

« Reduce Suspended Solids
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Catalog Layout

Keeton Industries Aquaculture Catalog Layout
The aquaculture catalog coordinates with the Aquaculture
Division brand message of probiotic transparency.

The graphic images on the cover are printed in a UV Varnish
that adds a reflective contrast to the semi-matte cover.

The inside pages illustrate the benefits of using probiotics
in shrimp and fish farming by highlighting case study
information gathered by current customers using the
Keeton probiotics.

The graphics, charts, copy and photography is all carefully

placed to tell the story of how probiotics will increase profits
and reduce costs for aquaculture farmers.

POWER OF PROBIOTICS

z o

Inside Pages

L pEETON

Catalog Cover

INCREASE PROFITS
& REDUCE COSTS

WITH THE POWER OF PROBIOTICS




Keeton Industries Pond and Lake Catalog Layout
The pond and lake catalog coordinates with the Pond and Lake
Division brand message of high quality, top brand products.

The water molecule graphics on the cover are printed ina UV
Varnish that adds a reflective contrast to the semi-matte cover.

The inside pages illustrate the technical aspects of the Keeton
aeration and bacterial products by highlighting their features.
Keeton’s acration products are the highest quality on the market,
therefore the catalog must reflect the quality of what customers
can expect from the products.

The graphics, charts, copy and photography is all carefully
chosen to show a close up look into the detail and quality of
Keeton products.

_(-7I"NDUSTF€IE_SA

OTHER PONDS-AND'LAKESTARE -GREEN-WITH ENV.Y*

DR SERIES
UPTO 8 ACRES

Details of a DR

+ 4to8Acres

+ 2Adjustable Manifolds

" -+ 2Compressors

" + 4to 8 Duraplate Diffusers

The DR series of aeration systems houses
two 1/2 HP compressors in a medium recycled plastic
[ cabinet

t
separately.

THE CABINET DOUBLE COMPRESSORS. O Adi

- Attractive, 100% Recycled Plastic Cabinet + 1/2HP Rocking Piston 0 Cooling Blower
T

. 20Wx 28 C ir
1wz 0.6 CFM Ar Flow © pigital Timer

- Programmable Digital Timer - 230V-5.8A Max, 28A Average
+ Sound Reduction Package + Intake Filter

+ 17ASTM Certified
- &Grounded Plug

. o Air Intake Fiter
- Pressure Relief Valve © Air ntake File

keetonaquatics.com - 800.493.4831

- 135¢fm Cooling Blower © 115V-108A Max, 5.2A Average © Sound Reduction Foam

© Rocking Piston Compressor

W7 100
SW 172500 (500 tubing]
PAD-MED (Leve-her)

Other Ponds and Lakes are Green with Envy’

SB-3 AND SB-4
UPTO 4 ACRES

Solar Energy on a Mission

+ 3to4Acres

+ 4Batteries

- 2Compressors

+ 3to4Duraplate Diffusers
+ 2Solar Panels

004,
only patented system that's been in the marketplace:
and because it operates on solar power, it can be
installed anywhere. The solar panels capture the energy,
* which s stored in the batteres, which power up the.
compressors and pump ar through the diffusers o
your pond orlake.

Electricity is not available everywhere, but a Keeton
Solaer Aeration System can be installed anywhere. It
agreat solution when power is not available or too
‘expensive in your area. In some locations, running
electric wiring is not a possibilty.In other areas, the

) costs greatiy outweigh the cost of a solar aeration
system. By choosing a Keeton Solaer Aeration System,
none of these costs are necessary, and your electric bill
won't be affected.

aneycarver.com » 318.210.8556
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Label Design

Keeton Pond and Lake Labels

The Keeton Pond and Lake Labels cover the
buckets of beneficial bacteria. These labels
were designed to show case each bacteria’s
features from sludge reduction to improving
water clarity.

Each label has a peel away cover which hides
the label instructions and leaves the front
facing label as a full canvas for an appealing
product design.

LAKE and FOND CLARIFIER

CLEAR PONDS
MATURE'S WAY

TARGETED SLUDGE REDUCTION

Shorelines - Beaches - D Ramps - Swimming Areas - High Use Areas

JUND BUCKET
PELLETS

KEEP OUT OF REACH OF CHILDREN - NOT FOR HUMAN CONSUMPTION

Front Label

AQUA-TRON

COLD WATER FORMULA

#‘,‘:

THRIVES IN
COLD WATER

.
4
PPLICATION

Smart Pellets
TARGET SLUDGE & ORGANIC WASTE

- Reduces Organic Wastes and Bottom Sludge

« Effectively reduces nitrogen

+ Lowers T55, NH3, NOZ2, BOD

= Reduces Hydrogen Sulfide and Methane Gas Odors
= Slow Release Formula

For targeted sludge remaval arcund sharelines, beaches, swimming areas, docks and any area where
shudge is a nuisance. These highly concentrated pellets are designed to remove sludge faster
than ever.

Application Procedures

One seoop, B Ounces, covers 2500 1t'. Apply every 2-4 weeks,
Evenly brosdcast over the treatment area.

DO NOT FREEZE! NOT AM ALGAECIDE. See MS0S sheet for additional information.

Canstion: Marginal pands wish b dithons sheuld plication or serated ¥ )
I ewpected. use of this prochuct
ALLERGIC
SHOULDHT HANDLE.
DOT Classfieation: Non-teske Non-cometve non-hatardout.
pathogenic. naturally L enzymes and miconutrients.

Firat Al inhalintion: M tubjeect b frash ale Sk entsct: Wash alfected srea thorsughly with saap and water
Lyw contact: Flush thoroughly with water for 15 minutes. Ingestion: Gave twa or more glaves. of water or mik b drink,
e st insduce vomitieg!

Welght; 25 B
KEEP OUT OF REACH OF CHILDREN—NOT FOR HUMAN CONSUMPTION

Masadactused and Distributed by
Kaeton indutrie, Inc.

== OEET

I N s RIES

REDUCE ORGANIC
SLUDGE AND WASTE




Keeton Aquaculture Labels

The Keeton Aquaculture Labels cover the
buckets of probiotics. These labels have
varying designs from Keeton’s own label

to the private labels, while still keeping the
integrity of the brand design.

PONDTOSS

POKDTOES TREATIENT ADVANTAGE
Tha combsnation of Lymnozyma ind Vit bensbcal mcrobes gives PondToss fa avartisge of being 0 water condiionsr, Whan introdecsd

PondToss™ and D3™ are Keeton’s labels
which have a specific design on the front and

it Aquiscues ponds PondToss crities competiion wih grim sogative bactens snd rplaced il wih bactess tat are bareiciel o the
abstarts f'ondloa procuces seal peptcns ihal nce i Fae dplacemert ol patogens of fah ard shette Flond Toms oaes a ratural,
turec Bus-Floe, whiss contoling ammorst, nbng and riate. PondTos SoBAN £rars: weids i bolior 10

DIRECTIONS
Poncllo i comverienty packed in 50-grim weler-sokishs Bags, which corme in 11 bucksts (44 packets i vack). PondTom shoud be
chTbuted in Sgual looaons theoughout e pord of i sceated kocasons. The wattr-50kii Bags 09sche wihin o few TRubes. rooasng
T confurts quackly reer e surfacs kot el arel cornververt disporsal. Typicaly, Pored Toms 5 spcbed drocy ¥ Too shrerg o kafpond
Vo 8 dook. leeding boat. o pord-sdo 5% recommended rales and guEnoes. See technoal dal for sddbioral detals. These dosng
muctern arm ginerdl amTendaio ard 8 k eenden] on ofber ervesrmentsl nd cullers practors, Such 3 eed e, td
amarts, waier sabity, bemgeratae, 30l preparalon and pond age.

inside cover.

FisheryPrime™ and WSR" were designed
specifically with the India aquaculture

DOSING INSTRUCTIONS: GENERAL (FISH PRODUCTION]
4 Bag i 1K) Hextars Every 3 Dy kot 3 Trotrmeets
2 Bags 0.5 Hectars Croe Every 57 Days Tharater During e Femaining
Growing Cycin Dapancing upon Conditions:

market in mind which is largely a fish

HOTES: Inchvidus dosing mary vary dos 1o bislogical or s speclic condions.

farming market. The design is similar, yet set

. e ——
apart from Keeton. Each India label also has S it AL R Mmoot S At e
FIRST AID:
2“Made in the USA” graphic. i
PCESTHON: Dk tos o o glasses of maber or miks. D ot
nducn vomsng!
ALLERGIC TO ENZYMES OR OTHEA RELATED PROTEINS
. . BHOULDNT HANDLE. MET WEIGHT: 1180
Each label has a pccl away Covcr Whlch hldcs DOT CLASSIFICATION: Sightly touk. hon-comube non- KEEP OUT OF REACH OF CHILDREN
B o o

the label instructions and leaves the front

INDUBTHIES

S; KEETON &

facing label as a full canvas for an appealing
product design.

[T r— '

03014 Kawton industries, inc. All Fights Reserved e
5 e Uisited States and Insematicnally. and s protecied by LLS. Putent o, AATEITY.

Front Label Inside Label
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Logo Design

Pyrocrafters
A wood art company that creates wood
burned artwork and leather goods.

CRAFTERS |58

" pyrocrafters.com |

Business Card Social Media Post

WealthChoice
The Wea.lthC%loice branc* highlights 'the. power 2 glﬂ%g ffzuff
of choosing different options and building your

own insurance plan.

v

WEALTH _

UNITED LIFE

Brochure Promotional Items




PARTNER i
SUMMIT

*UNITEDLIFE

INSURANCE COMPANY

&&PROFIT BUILDER
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Photography

Caddell Construction

Caddell CEO




Caddell Construction

Construction Site Beams
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Photography

Keeton Industries Product Images

L WML O 0 £
E

Inside the KR Series Aeration Unit

Remote Manifold to Aeration Systems Solar Aeration System




Keeton Industries On site Images
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XMark Fitness Product Images

5 - 25 LBS.

10- 35LBS.
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Artwork

Drawings
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Pyrography
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